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MEETING MINUTES
OAKBROOK TERRACE HOTEL COMMISSION
 
Minutes of the Meeting of Wednesday, August 29, 2012   
City Hall Council Chambers
 
Call to Order:  Chairperson Don Hill called the meeting to order at 11:57 am.
 
Attendance:   Don Hill, Hilton Properties; Laura Borowiec, Courtyard by Marriott; Laura Miller Heffron and Chris Mowry Staybridge Suites.
Additional Attendees: Beth Marchetti & Lisa Benney, DuPage Convention and Visitors Bureau; Lori Dvorak, Oakbrook Terrace
No Representation from Holiday Inn, Comfort Suite and LaQuinta
Review of Agenda: - Additions/Deletions:  Laura Miller Heffron motioned; seconded by Laura Borowiec
Approved.
 
Review/Approval of Meeting Minutes: Laura Miller Heffron motioned; seconded by Laura Borowiec
 

Marketing and Website:  
Brief overview of AAA program- We have recently concluded our first year with them.  Oakbrook Terrace and DCVB cover the advertising costs to utilize this program.  AAA gave the Oakbrook Terrace Hotels priority listing and searches.  AAA is a major component of our transient business at all of our properties and it is trackable.  It will be influenced on your availability.  We have the availability to turn it off or on if we choose to do so.  We also get placement for the tour guide for the Midwest area.  After the conference call we will be voting on whether or not to purchase this for a second year.
Conference call with Tim, AAA

AAA just reached a record setting membership in history last month at 53,500,000 AAA members.  AAA is not a 3rd party website.  AAA gets maximum 10 percent commission.  Most of the business from AAA will consist of customers who call the hotels direct or go to the hotel websites. The AAA motto is, “Travel with someone you trust.”  They send an inspector to the hotels to make sure that they are clean and well-kept at least once per year.  They have the trade mark on the diamond rating system. They provide up to date trip advisory reviews, one touch driving directions to your hotels, one touch dialing to your hotel for room booking, and photos that each hotel has supplied AAA with.  They control the content that goes into the travel guide. The Hotels have exposure in several digital and electronic areas, as well as in the print guide.  AAA has an application that can be downloaded on your mobile device.  The app is free and available to everyone.  The Oakbrook Terrace Hotels are now showcased with the diamond rating.  Twenty percent of hotel bookings are now coming from mobile devices.  There have been 5 million downloads of the AAA app. 
The hotels are now on the Chicago e-book.  Chicago is the 8th most downloaded e-book.  In the first 6 months of 2012, there have been over 100 thousand downloads for Chicago, which is more than all of 2011.
The third place where the hotels get exposure is on the AAA website, which is AAA.com.  Anyone can go to their website and check availability and book a hotel.  Most people who use AAA.com don’t book on there; it is primarily a research tool.  The ad that is on the Travel guide is also replicated on AAA.com as well.
The print guide comes out one time per year and it is an annual publication. In Illinois it comes out in May.  Current benefits run out April 30, 2013.  We have received a free ad size upgrade with our renewal for each of the hotels. Early bird renewal maintains that we received exactly the same package as last year with same prices for next year.  All of the hotels came in with the lowest package price which is a quarter pages.  The deadline was last Friday, but Tim will still honor the Early Bird Package.  Art work deadline is Oct. 14th for any changes.  Tim explained to each hotel representative present how to upload their artwork and copy.  The cost is about five thousand dollars for each hotel.
Don and Beth will get back to Tim to let him know what the hotels decided.  Don asked for a vote as to whether they would like to renew and the vote was unanimous.  Beth will write the purchase order for the renewal.
July Report: 
Beth e-mailed the July Report. At the beginning of the DCVB fiscal year with inquires generating 2600. DCVB did an online banner on Illinois Meetings and Events which is running for the entire year along with some ads for $5,000. The Hotels were also put on a pay per click website called Travel Guides Free.
Steven sent the July report for Hyper disc and Beth forwarded to everyone.  The numbers seem to be going back up again.  
Hotel Packages:
The shopping packages seem to be doing very well.  We still have some Brookfield Zoo packages and they are going strong.  We are competing with the Chicago and the Oakbrook search words.  Oakbrook Shopping Center donated a $500 shopping spree.  There will be a place on the DCVB website to register to win.  Ryder Cup- DCVB will be dropping off a Ryder Cup stand to advertise for this event.  This is the 3rd largest sporting event next to the Olympics and World Cup Soccer.  The Ryder Cup will be September 28th-30th.  They are expecting over 40 thousand spectators per day at this event.   Welcome bags will be delivered to your hotels if you have groups at your hotel.  Ryder Cup is expecting the Hotels to make sure that everyone feels welcome.  DCVB is in charge of getting volunteers for 800 hours of service.  Beth and Lisa from DCVB attended the Ryder Cup Exhibit Grand Opening.
New Business:
Beth asked everyone to look at their quick facts to see if any changes need to be made on the Oakbrook Terrace Hotels Website.

Other: 
Lori announced that we have a lot of new businesses opening up in Oakbrook Terrace, and to check out the City’s website under restaurants for an updated listing of restaurants.

Beth announced that Mayor Mueller of Lombard passed away recently.

Adjourn: Meeting adjourned 12:35 pm. 
 
Next Meeting: Wednesday, September 26, 2012.   Lunch is 11:45 am; meeting begins at noon.  
Marketing Meeting -August 15th 10:00 AM Conference Call
